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Building Together Through Association

Ed	Rigsbee,	CSP	Cerfied	Speaking	
Professional,	CAE	Cerfied	Associa-
on	Execuve,	is	the	ROI	Guy;	ob-
sessed	with	helping	you	to	give	and	
receive	more	return	on	investment	
(ROI)	in	everything	that	you	do.	He	
will	help	your	organizaon	to	el-
evevate	your	business	relaonships	
from	ordinary	to	extraordinary;	in	
service,	results	and	profitability.

Ed	is	the	President	of	Rigsbee	Enter-
prises,	Inc.,	established	in	1981.	He	
is	recognized	internaonally	for	his	
experse	in	the	areas	of	strategic	al-
liance	development	and	implemen-
taon	and	non-profit	organizaon	
member	recruitment	and	retenon.	
He	has	authored	the	following	
books:	The	Art	of	Partnering	Devel-
oping	Strategic	Alliances,	Partner-
Shi-How	to	Profit	from	the	Partner-
ing

Ed	Rigsbee,	CSP,	CAE

Topic:		An	Industry	in	Transion:	
Trends	Shaping	ARM

Mike	is	the	President	and	CEO	of	
Kaulkin	Ginsberg,	the	leading	advisor	
to	the	outsourced	business	services	
industry	in	the	United	States.	

Since	the	beginninSince	the	beginning,	Mike	has	been	a	
driving	force	in	the	industries	the	firm	
services	and	thus	is	a	frequent	key-
note	speaker,	offering	his	knowledge	
on	key	issues	such	as	“How	M&A	is	
Reshaping	The	Marketplace”	and	
“The	Future	of	the	ARM	Industry.”		
MiMike	will	be	speaking	about	the	
recent	regulatory	changes	in	the	US	
and	how	Canadian	companies	can	
expect	to	be	impacted.

Topic:		The	Nine	Star	Social	Values:	
How	to	Thrive	in	2014

2014	will	be	a	2014	will	be	a	year	of	change	and	in-
stability.	It	will	also	be	a	year	of	op-
portunity	and	econstrucon.	It	will	
surprise	and	shock	us,	while	it	thrills	
and	delights	us.	Every	day	will	test	
our	resolve	and	resourcefulness.	
Almost	all	of	us	will	survive	it	in	one	
way	or	another.	But	only	a	few	of	us	
will	thrive.	To	thrive	means,	“to	grow	
or	develop	vigorously.”	It	means	win-
ning	in	any	situaon.	It’s	a	state	of	
joy	and	fulfillment	that	enables	one	
to	achieve	amazing	results.	Thriving	
people	have	the	momentum	and	
energy	to	bend	circumstances	to	
their	will.	They	are	the	Stars	that	
light	up	others’	lives.	Stars	are	driven	
by	a	set	of	core	social	values.	Their	
styles	and	personalies	may	diverge	
sharply	but	their	core	social	values	
are	remarkably	convergent.	Social	
vvalues	are	the	forces	that	drive	us	at	
the	deepest	level.	

Mike	Lipkin Mike	Ginsberg

RMA Canada is proud to announce its lineup of guest speakers!
Please join us for this exciting event – registration is now open on 
our website:  www.rmacanada.org\upcoming events 

To receive the member’s price for the conference, please have the membership holder 
complete your conference registration.   He/she will need to add you as a guest.



Topic:	Flight	Simulators	for	Credit	Ex-
ecuves

Diana	Landero	is	a	Founder	and	
Managing	Director	of	Dynamic	Fi-
nancial	Group,	LLC,	a	Business	and	
Risk	Management	Consulng	firm.	
She	is	an	accomplished	senior	execu-
ve	with	30	years	of	progressive	
career	in	the	Financial	Services	in
dustry;	proven	leadership	skills,	
sound	judgment	and	transparency	
while	working	in	complex	mulna-
onal	environments	at	Ci	and	Bank	
of	America.
	
Diana	is	well	versed	in	the	applica-
on	of	analycal	tools	to	manage	
consumer	credit	risk	and	profitability	
opmizaon.	Her	deep	understand-
ing	of	consumer	behavior	and	prac-
cal	knowledge	of	the	full	credit	life	
cycle	is	evidenced	by	her	successful	
ttrack	record	at	leading	Risk	Manage-
ment	Organizaons	and	managing	
consumer	porolios	for	mortgages,	
credit	cards	and	personal	loans	in	
the	United	States	and	Lan	America.		
She	also	has	experience	in	Gover-
nance,	Audit	and	Control	funcons	
in	the	US	and	Europe.

Diana	Landero

Topic:	CollectorQuest

HHow	can	you	keep	your	collecons	
and	recovery	call	centre	staff	skill	
sets	sharp?			Classroom	training	can	
be	boring	and	one-on-one	coaching	
and	call	monitoring	is	me	consum-
ing	for	managers,	and	costly	to	take	
collectors	off	the	floor.			Game	me-
chanics	such	as	chanics	such	as	compe on,	progres-
sion	and	status	can	engage,	empow-
er,	and	train	staff	all	while	being	self-
directed.		In	this	session,	we’ll	select	
	parcipants	to	play	the	role	of	colle-
ctor,	customer,	and	manager.	

The	collectors	will	do	their	best	to	
stay	at	the	top	of	the	leader	board	in	
this	collector	compe on.			Which	
collector	will	collect	the	most	
money?			How	many	good	customers	
will	be	retained?	Who	will	end	at	the	
top	of	the	leader	board?			Join	us	for	
this	this	excing	session,	which	will	illus-
trate	how	gamified	training	works	for	
front-end	associates.

Note:		This	will	be	a	‘live’	game,	
where	we	pit	parcipants	against	
each	other	to	be	the	best	collectors.			
The	only	technical	requirement	will	
be	one	projector	and	screen	for	the	
leader	board	to	keep	score	of	the	
winner.			We	will	select	nine	parci-
papants;		three	to	compete	as	collec-
tors,	three	to	act	as	the	‘customers’	
and	three	to	be	judges.			The	session	
will	be	used	to	illustrate	how	simple	
game	mechanics	can	improve	collec-
tor	training.		

Gail	is	the	COO	of	Bankerslab.

Gail	Galuppo Paul	C.	Nazareth

Topic:	Social	Media	-Social	Business,	
beyond	Beiber

With	the	gWith	the	growth	of	social	media	and	
digital	business	tools	on	the	web	how	
do	you	establish	a	digital	brand	for	
both	yourself	as	business	
owner/leader	and	your	organizaon?	
Our	speaker	is	not	a	markeng	con-
sultant,	he	has	created	praccal	plans	
ththat	busy	working	people	can	engage	
to	use	this	medium	for	beer	busi-
ness.	We'll	discuss	strategies	for	busi-
ness	media	plaorms	like	LinkedIn	
and	Twier	as	well	as	the	crical	im-
portance	of	your	website	using	case	
studies	from	inside	the	credit	sector.	
Resources	on	the	subject	and	ex-
amples	from	your	peers	will	be	pro-
vided.	

Paul	Nazareth	has	spent	over	a	
decade	seeking	to	empower	Canadi-
ans	to	create	legacy	gis	to	their	
most	beloved	charies.	He	has	served	
on	the	board	of	the	Canadian	Chari-
table	Annuity	Associaon	and	has	
won	local	and	internaonal	awards	
for	legacy	philanthropy.	Paul	is	cur-
rently	part	of	Canada's	largest	Philan-
thropic	Advisory	team	with	Scoa	Pri-
vate	Client	Group	and	a	faculty	
member	in	both	the	Georgian	College	
naonal	fundraising	program	and	the	
Canadian	Associaon	of	Gi	Planners.	
His	passion	for	networking	and	social	
media	has	led	him	into	learning	and	
dialogue	about	the	future	of	social	
business	both	for	capital	profit	with	
entrepreneurs	and	social-profit	with	
charies.	Find	him	on	LinkedIn	or	
@UinvitedU	on	Twier.

KEYNOTE SPEAKERS

Building Together Through Association



KEYNOTE SPEAKERS

Topic:	Insolvency	Trends	&	OSB						Ac-
vies

Ginee	will	include	informaon	on	
corporate	and	consumer	insolvencies.		
Her	presentaon	will	talk	to	the	debt-
ors'	compliance	acvies	including	
court	intervenons	and	criminal	inves-
gaons.	Ginee	will	discuss	how	to	
relay	a	complaint	about	a	file	to	the	
OSOSB,	as	part	of	the	"OSB	Acvies"	
secon	of	the	presentaon.			

Ginee	Trahan	is	the	Director	General,	
Outreach	Services,	Office	of	the	Super-
intendent	of	Bankruptcy.
She	has	more	than	25	years	of	experi-
ence	in	key	posions	with	Canada’s	na-
onal	insolvency	regulator,	the	Office	
of	the	Superintendent	of	Bankruptcy	
(OSB).		

She	began	her	career	in	the	insolvency	
field	in	1984	as	an	Official	Receiver	in	
the	Toronto	office	of	the	OSB.		Ginee	
worked	in	a	number	of	OSB	offices	
across	the	country	and,	in	1991,	she	
became	the	manager	of	the	OSB	
Quebec	City	Office.		She	subsequently	
wewent	on	to	perform	various	naonal	
funcons	at	the	OSB’s	head	office	in	
Oawa	including	those	of	Deputy	Su-
perintendent,	Programs,	Standards	
and	Regulatory	Affairs;	Naonal	Direc-
tor,	Compliance	and	Invesgaons;	
Deputy	Superintendent,	Operaons;	
and,	most	recently,	those	of	Director	
General,	Outreach	Services.	

Ginee	graduated	in	1983	from	the	
University	of	Québec	in	Trois-Rivières	
with	a	Degree	in	Business	Administra-
on.		She	obtained	her	Internaonal	
Master	of	Management	from	McGill	
University	in	2008.			She	has	been	li-
censed	as	a	Bankruptcy	Trustee	since	
1991.

Ginee	Trahan
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Topic:	The	Evoluonary	Process	of	Debt	
Sales:		A	Global	Perspecve	on	Dis-
tressed	Assets

Alex	is	Global	Head	of	Investments	at	
Akv	Kapital	Sourcing	AS.

““The	crisis	in	Europe	has	hit	some	mar-
kets	harder	than	others.	Financial	Ins-
tuons	&	regulators	alike	have	acted,	
the	landscape	for	us	as	an	investor	in	
distressed	consumer	loans	is	changing	
and	requires	flexibility	more	than	ever.	
At	Akv	Kapital,	we	observe	changes	to	
the	the	regulatory	environment	that	have	
impacted	decision	making	and	trends	
for	disposing	off	consumer	NPL.	In	this	
session,	I	will	reflect	on	our	observa-
ons	where	in	the	“evoluonary	pro-
cess”	of	debt	sales	we	see	the	countries	
and	our	vendor	customers	and	what	in	
return	is	required	from	distressed	asset	
investors	like	us?	“

“Alex	has	gained	significant	experience	
on	credit	risk	from	retail	to	corporate	
lending	and	real	estate	across	interna-
onal	markets.	He	has	trained	credit	of-
ficers	in	Asia	and	Africa	on	credit	analy-
sis	and	Basel	regulaon	for	Deutsche	
Bank’s	Risk	Management	Advisory	
ggroup	and	has	worked	with	emerging	
market	banks	to	implement	new	risk	
management	structures,	policies	and	
systems.	In	his	workout	career	he	was	
the	lead	on	the	Asset	Management	
companies	established	in	Turkey	and	
Czech	Republic	for	Debt	Buying,	and	
wwas	responsible	for	pioneering	and	
shaping	corporate	and	consumer	NPL	
porolio	purchases	in	the	Turkish	
market.	Before	joining	Akv	Kapital	in	
2011	as	Global	Head	of	Investments,	
Alex	created	was	also	the	lead	on	the	
workout	team	Europe	&	Asia	for	the	
lalargest	commercial	real	estate	–	backed	
lender	in	Germany	aer	such	had	to	be	
bailed	out	by	the	German	Govern-
ment.”

Topic:	Nothing	Stays	the	Same

The	acThe	accounts	receivable	manage-
ment	industry	has	changed	–	just	a	
tad	–	over	the	past	20	or	so	years.		
Dave	Rae,	from	Allied	will	speak	
about	the	changes	he	has	experi-
enced	from	his	view	and	how	this	has	
changed	the	industry.		

David	started	with	the	AIC	in	1983.		
As	President	and	CEO,	of	Allied	Inter-
naonal	Corporaon	(AIC)	David’s	
focus	his	efforts	as	a	strategist,	inven-
tor,	coach,	investor,	ambassador	and	
student.		David	has	been	acve	as	a	
member	or	on	the	board	of	the	On-
tario	Society	of	Collecon	Agencies,	
TEC,	(The	Execuve	Commiee),	
Young	Entrepreneurs’	Organizaon,	
Young	Presidents’	Organizaon,	New-
market	Economic	Development	Advi-
sory	Council	(NEDAC)	and	Leader	
Impact	Group.		Many,	many	years	
ago,	David	graduated	from	the	Uni-
versity	of	Western	Ontario,	with	a	BA	
in	Economics.

David	Rae	 Alexander	Holzgreve
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Topic:		Through	a	Polical	Looking	
Glass.

TTo	reiterate	the	major	
themes/acon	items	from	the	Con-
ference	and	discuss	them	in	terms	of	
the	impact	that	the	current	polical	
situaon	will	have	on	them.		In	addi-
on,	a	lisng	of	potenal	“next	
steps”	for	the	RMA.

Joe	JoJoe	Jordan	is	a	second	generaon	
Member	of	Parliament,	who	served	
from	1997	to	2004.		He	is	a	former	
Parliamentary	Secretary	to	the	
Prime	Minister	and	former	Parlia-
mentary	Secretary	to	the	President	
of	the	Treasury	Board.

Prior	to	entering	public	life,	Joe	
taught	in	the	Business	Department	
at	St.	Lawrence	College	for	fourteen	
years	and	completed	internaonal	
teaching	assignments	in	Ethiopia	and	
Eastern	Europe.

He	holds	a	MaHe	holds	a	Master’s	Degree	in	Busi-
ness	Administraon	from	Clarkson	
University,	Potsdam,	New	York;	and	
teaches	Government	Relaons	at	
the	Rotman	School	of	Management,	
University	of	Toronto.		In	2006,	2010	
and	2011	he	was	awarded	the	Teach-
ing	Excellence	Award	from	the	Uni-
versity	of	Toronto.		He	writes	and	
speaks	extensively	on	the	relaon-
ship	between	business	and	govern-
ment.

Hon.	Joseph	Jordan		P.C.	

Topic:	Economics	and	Credit	Market	
Outlooks	for	Canada	and	the	US

Dennis	is	the	Deputy	ChiDennis	is	the	Deputy	Chief	Economist	
at	Equifax.	His	presentaon	will	in-
clude	a	broad	overview	of	global	
trends	affecng	North	American	eco-
nomic	condions	with	a	focus	on	the	
US	&	Canadian	polical	climates	and	
Macroeconomic	trends	and	the	
impact	impact	to	consumers	and	businesses.		
Addionally,	he	will	share	Canadian	
Consumer	and	Business	Credit	trends	
based	on	the	unique	perspecve	that	
Equifax	can	provide.
Dennis	Carlson	has	spent	his	life	ana-
lyzing	data	as	a	vehicle	to	beer	un-
derstand	the	world.		His	first	science	
fair	project	was	predicng	wins	in	
baseball	using	a	calculator	and	team	
stascs	from	the	Baseball	Encyclo-
pedia.		Aer	graduang	from	the	Uni-
vversity	of	Florida,	the	life-long	‘data	
junkie’	studied	graduate	stascs	at	
Cornell	University.		

A	14	year	financial	services	veteran,	
Dennis	leveraged	the	power	of	data,	
analycs,	and	predicve	modeling	to	
transform	how	financial	instuons	
and	merchants	relate	to	their	custom-
ers	for	American	Express	and	First	
Data	before	joining	Equifax	in	2012.		
He	nHe	now	serves	as	the	Deputy	Chief	
Economist	where	he	connues	to	tap	
his	unique	combinaon	of	data	sci-
ence	and	industry	acumen	to	provide	
analycal	insights	to	advance	the	
business	of	both	Equifax	and	Clients.

Topic:	“Vive	la	Différence”	Really?	
Collecons	in	Quebec	–	the	differ-
ences	in	managing	receivables	in	
Québec	vs.	the	other	provinces.		

Carol-Ann	comes	to	collecons	by	
way	of	customer	service,	credit	grant-
ing	and	risk	management.	Her	degree	
in	Industrial	Psychology	and	her	MBA	
in	Corporate	Reengineering	have	
made	her	uniquely	qualified	in	the	
field	of	operaonal	change	manage-
ment,	which	has	been	the	common	
thread	throughout	her	more	than	25	
years	managing	culturally	diverse	
work	places	across	three	different	in-
dustries.

A	strategic		thinker	with	performance	
improvement	and	a	customer	experi-
ence-minded	approach,	she	is	a		cer-
fied	coordinator	on	COPC	Standards	
of	Excellence	in	Call	Centre	Manage-
ment		and	an	auditor	on	Bell’s	Ad-
vanced	Performance	Managemen
Program.	In	1995,	in	collaboraon	
with	the	Ministry	of	Educaon,	she	
was	one	of	the	expert	consultants	re-
sponsible	for	the	creaon	of	a	cerfi-
caon	as	a	call	centre	agent,	a	com-
plete	one-year	community	college	
program.

Carol-Ann	has	been	a	keynote	speak-
er	at	Source	Media’s	Financial	Ser-
vices,	Collecons	&	Credit	Risk	con-
ference	as	well	as	at	TRMA	Canada	
and	CSRSA	with	her	favourite	topic:	
«How	to	run	a	ght	ship	and	have	
happy	sailors».

Carol-Ann	St-Onge	 Dennis	Carlson






